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One out Of every fOT/LT Western Slope residents are now 50 or older. This rapidly growing group
controls over 70% of our area’s wealth. They are living longer, earning more and enjoying a far more
active and rewarding lifestyles than any preceding generation. To connect with them the Beacon offers a
targeted medium, at affordable rates, that breaks through the clutter and confusion of mass media.
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“We have advertised in The Beacon for years and have gotten
great results. It is a very good value and gives us excellent ex-
posure.”

— Lisa Bickley, Mountain Aire Medical Supply




