
The Most Popular Monthly Newspaper Focusing on Adults 50+
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73%	 Gifts for Grandkids

72% 	 Travel/ Cruise

48% 	 Gardening/ Landscaping

32% 	 Home Improvements/ Furnishings

31% 	 Computers/ Internet

17% 	 Automobiles/ RV’s

16% 	 New - Insurance

14% 	 New - Housing/ Moving

Coming Year  
Purchase Plans:

“We have advertised in The Beacon for years and have gotten 
great results. It is a very good value and gives us excellent ex-
posure.”
– Lisa Bickley, Mountain Aire Medical Supply

Market Facts
970 243-8829

The Beacon has consistantly been the 
top award winner at the annual journalism 
competition of the North American Mature 
Publishers Association.

National Award-Winning  
Publication:

Circulation Area:
Coming Soon

Actions Taken By Readers  
in the Past 12 Months:

	 Saved an article for reference

	 Attended a Local Event or Meeting

	 Saved an Ad for Future Reference

	 Visited an Advertiser or Made a Purchase

	 Requested More Info from an Advertiser

45%

48%

31%

81%

19%

Advertiser Loyalty:

Nearly 70% (69.95) 
frequently purchase 
products or services 
from ads seen in the 
Beacon.

70%

One out of every four  Western Slope residents are now 50 or older. This rapidly growing group 
controls over 70% of our area’s wealth. They are living longer, earning more and enjoying a far more 
active and rewarding lifestyles than any preceding generation. To connect with them the Beacon offers a 
targeted medium, at affordable rates, that breaks through the clutter and confusion of mass media. 

Compiled from 2007 CVC circulation & readership study data.

www.BeaconSeniorNews.com

Now reaching...

Jan '10

Age Breakdown: 
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Over ½ of Beacon readers are 
below retirement age.

31%18%5% 16%30%


